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MARKETI!;IG_.
Ad campaign restores health to

Jewish Medical Center’s image

Wait a minute,
advertising may
| actually work.
In September,
National Jewish
| Medical and
il Research Center
4 h launched its first
(&> real branding cam-
Dina paignhi_rl its 100-
year history.
Bunn ‘The hospital has
long been a leading
treatment and research center for
pulmonary and immunological dis-
ease. [t's been recognized for two
years in a row as the top respirato-
ry care facility in the country by
[I.5. News and World Report.
Awards and recognition are good,
ey don't pay the bills.
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Being the NUMBEEF ONE respiratory hospital
rent numbers had been flat for t\VO ‘PEII'S Hl a row

nal Jewish. Surveys showed
the hospital did not have a high
swareness in the community.

So Barmhart/CMI rolled out a It means even more to our paticnts,

means a lot to us.

wes of print ads of softly focused,

CAEMpaIgn Was a Very sig-
effort for us,” saw Elizabeth

gh in the num- Bamhart/CMI
s, with a 15 per- The National Jewish Medical anu Research "anter in Denver, with Barn-
ng from metro hart/CWil, used a series of ads vu bring more new patients to the hospital.

Diorald ==d
the good pews, and

s second time
the best respiratory hos- |
he country, Barnhart is |
: out another ad with the fla-
vor and feel of the healthy image
s. The new piece is of a person in
Is, hip-deep in a lake. his

arms strelched over his head
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